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The meaning 
of our name 
and applied 
purpose.

Auctus’; Latin for 
‘increase’ (noun).

Adjective; ‘made 
greater’.

Propagation; “We 
plant the seeds of 
wealth to prosper 
over the long term.”

Strategy; “We 
advise plans of 
action designed to 
achieve long-term 
outcomes.”
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Brand 
Strategy

The directive for 
our brand was 
the consideration 
of the external 
brand perception 
paired with the 
brand name, 
which resulted in a 
thought-provoking 
question around the 
value of our brand.



Money serves most of society as a medium of exchange, a unit of account, and a store of value. 
An article of trade or commerce, measured immediately and numerically; the tangible. Sometimes 
suggested as the measurement of success, security, happiness, and peace of mind; the intangible. 
But the value of commodities and level of contentment won’t mean the same to all. These are 
fundamentally flawed views of money. What if money could deliver greater value beyond the tangible 
and intangible? Through time. Although its value is the variable, time itself is the same for everyone. 
It becomes a more sound judge of value in alignment with the ‘growth’ of money. Money that 
should be applied to compound and prosper so that it works for us, returning value in exchange for 
ingenuity. But in order to keep its growth perpetual, acceleration and strategy is required so it evolves 
exponentially. Because the cost of not growing is financial regression and a flatlining of newfound 
prosperity. Money is forever eroding without the pursuit of growth. A reversal of fortune. The value of 
time is trust in technical excellence. The true value of money is in perpetual growth.

What is the meaning of money?
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Tagline.

Prosperity; made greater. A clear statement 
that leaves nothing 
to the imagination, 
our tagline helps 
people remember 
our brand.

It implies that our 
clientele possess 
existing fortunes. 
Our expertise is to 
grow and extend 
the legacy of their 
prosperity.
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Manifesto.

It takes boldness and ingenuity to mould time into an asset. A pursuit demanding endless creativity 
to stay ahead of the financial curve. Where monetary succession requires vigilant planning and 
execution, using excellence and integrity as intrinsic motivations. With rigour of advice being the 
accession of technical ability and pre-engineered insights; exchanging the value of experience. A 
tailored care that sees wealth grown in perpetuity. With work that serves clients beyond commercial 
pragmatism. Because well-being and good fortunes should be designed to serve benefits beyond 
today. And engineering rightful wealth distribution and longevity requires sharp intellect and steely 
resolve. We make it look easy; their words not ours. With time as the judge, history remembers its 
makers. It’s how we’re breaking new ground in the financial landscape; extending your prosperity.

Brand StrategyPage 6



Page 7

Visual Identity Verbal Identity02 /06

Logo 
Design

This is the vessel 
to a recognisable 
brand identity that 
our customers like, 
trust and believe 
in; the face of our 
business.

Identifying our 
brand through our 
name and logo, 
together they 
represent financial 
prosperity through 
the understanding 
of time, money and 
the value of growth.



Behind the creation.
The logo design 
includes both icon 
and typographical 
treatments to 
collectively express 
the brand purpose.

Considerations:
 — Balance
 — Stability
 — Mathematical
 — Geometric
 — Grid
 — Movement
 — Simplicity
 — Versatility
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Logo Theory.

In synergy with the concept of money constantly moving, our identity is never stagnant. A bespoke 
business requires a bespoke logo application; an exploration of designs that evolves with us. Our 
conglomerate of logos act as flexible vessels through the evolution of cultural creation, pluralism 
and the lifetime of our brand identity. The logo operates in multiple states, whereby each includes 
both aesthetically pleasing solid and wire options. With the rise of technology, design trends 
are constantly shifting. Our collection will stand the test of time by anticipating print and digital 
performance considerations and challenges.

Primary:

(inactive)

Flat State 

Graphic:

(active)

3D State

Supportive:

(motion)

Warp State
Fluid State

Logo Design



Flat Structure.

The direction was 
inspired by the 
prime functionality 
of our business 
purpose - the 
accumulation of 
money where time 
is the influencer. 

Although it’s a 
design formed from 
a rigid structure, 
out of the linear 
and square shaped 
grid evolves a 
curved design that 
shows flexibility 
and fluidity. We are 
modular. 

Using a balanced 
grid structure, 
the circles hold 
reference to a clock. 
The icon shape 
created within 
the grid obscurely 
resembles an 
hourglass figure, 
reflecting the 
measurement of the 
passage of time.

With reference to 
the modular shape 
of the hourglass, 
the logo represents 
a blend of balance, 
stability, geometric, 
circular, motion and 
directional features.

Auctus represents 
the middle of the 
hourglass, the 
point of focus and 
leverage. In simple 
terms, Auctus flips 
time on its head, 
helping to reset the 
value of time for its 
clients.

It’s a unique 
icon that holds 
significant meaning 
and aligns with 
the brand value, 
presenting the 
external perception 
that we stand for 
something.

Icon Design.

Logo Design

1/4 2/4

3/4 4/4
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Icon Design.

Logo DesignLogo Design

Flat State.
– solid

The flat state 
prepares the brand 
for years to come, 
across a multitude 
of platforms. It’s 
the baseline for the 
identity.

The flat state is 
minimalistic and 
removes the clutter. 
It behaves as our 
logo embrace, 
allowing images 
and graphics to be 
displayed within.

A contrast of 
Skeuomorphism, 
where interface 
objects mimic 
their real-world 
counterparts.
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Icon Design.

Logo DesignLogo Design

Flat State.
– wire
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Icon Design.

Logo Design

3D Structure.

The sun holds 
significant meaning 
in our brand identity 
reflecting the 
measurement of the 
passage of time, 
and light.

Today, the Earth’s 
axis is tilted 23.5 
degrees from the 
plane of its orbit 
around the sun.
From the original 
flat state logo, 
we specified the 
rotation around the 
axis at 23.5 degrees 
and the depth of 
extrusion at 235 pt.
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Icon Design.
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Icon Design.

Logo DesignLogo Design

3D State.
– solid

The Flat State 
paralleled with 
Skeuomorphism, 
this contrast 
includes visual 
enhancements, 
including a grain 
effect. 

Shadows and 
embellishments 
give the logo a 3D 
effect and light 
treatment.

The hero mode is 
our branded green, 
where alternative 
colour options can 
be created from our 
palette. See over 
page.
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Icon Design.
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Icon Design.

Logo DesignLogo Design

3D State.
– wire

Presenting the 
sense of movement, 
the 3D State (wire) 
gives the ability to 
cause an illusion, 
where the object 
might be perceived 
to being viewed 
from either the top 
or the base.

This can be better 
presented in motion 
design and video 
animation.
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Icon Design.

Logo DesignLogo Design

Warp State.
– solid

Drawing from the 
3D creation, this is 
a simpler graphic 
style that forms the 
feeling of currency 
and flow.

It is a morphed 
application style 
that incorporates 
the development 
of the Flat and 3D 
States.
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Icon Design.

Logo DesignLogo Design

Warp State.
– wire
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Logo DesignLogo Design

Icon Design.

Fluid State.
– solid
– wire

The icon 
morphs into 
endless different 
shapes. This 
visual capability 
becomes crucial 
in partnership 
with our verbal 
messaging – our 
bespoke approach; 
our fluidity.

Simple and versatile 
in design, the 
modular device 
can be stacked 
and reconfigured 
in multiple 
applications, 
allowing for brand 
flexibility and 
animation.
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Logo Design

Icon Design

Logo meaning.
A testament to time 
and money making 
the world of people 
go round, our brand 
represents financial 
prosperity through 
the understanding 
of time.
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Logo DesignLogo Design

Wordmark Design.

With its rigid angles 
that become more 
rectangular as 
the font weight 
increases, our 
wordmark speaks 
to our team’s 
level of discipline 
and structured 
approach.

Its lettering is 
bold, robust and 
confident.
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Stacked Spacing.

As a counter 
balance, the full 
logo resolves in 
a state of unified 
contrast between 
the pairing of 
modular precision, 
which represents 
the capability of our 
team. 

The original wing 
triangular shape 
that forms the 
basis of the icon is 
used as the divider 
between the icon 
and the wordmark.



Logo DesignLogo Design

Stacked Design.

Flate State.
3D State.

We use the 
icon mark as a 
supportive device 
with our wordmark 
so people begin to 
familiarise it with 
our name.
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Colour 
Palette

The colours chosen 
suggest:

 — Stability
 — Endurance
 — Security
 — Vibrancy
 — Success
 — Fascination
 — Strength
 — Enthusiasm 

They symbolise 
growth and 
determination by 
their high visibility 
and, in turn, their 
visual stimulation of 
mental activity.



PMS 5463 C
CMYK 99 31 34 90
RGB 7 39 45
HEX 07272D

Primary

Supporting

PMS 4012 C
CMYK 0 64 80 0
RGB 234 114 68
HEX EA7244

100%

100%

70%

70%

40%

40%

PMS 2253 C
CMYK 21 0 21 0
RGB 189 233 201
HEX BDE9C9

PMS 433 C
CMYK 88 63 40 85
RGB 29 37 45
HEX 1D252D

PMS 2050 C
CMYK 0 14 0 0
RGB 239 215 229
HEX EFD7E5

PMS 2310 C
CMYK 10 20 26 0
RGB 217 192 169
HEX D9C0A9

PMS 5815 C
CMYK 29 29 91 65
RGB 85 80 37
HEX 555025

PMS Cool Gray 9 C
CMYK 50 40 34 17
RGB 117 120 123
HEX 75787B

PMS 2003 C
CMYK 0 2 68 0
RGB 249 226 103
HEX F9E267

PMS 4219 C
CMYK 33 21 34 4
RGB 164 170 157
HEX A4AA9D

PMS 427 C
CMYK 14 8 4 0
RGB 208 211 212
HEX D0D3D4

Complete Range.

Colour PalettePage 26
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Typeface 
Collection

Typefaces add 
to the brand’s 
distinction, 
providing a sense of 
order and balance 
in the visual 
execution.



*To be used for headlines and statements.

Telegraf
UltraBold Aa Bb Cc 

Dd Ee Ff 
Gg Hh Ii Jj 
Kk Ll Mm 
Nn Oo Pp 
Qq Rr Ss 
Tt Uu Vv 
Ww Xx Yy 
Zz

0 1 2 3 4 5 
6 7 8 9

@ % ® © ¥ 
£ $ # ¶ ^ & 
* ~ ∞ … « 
≤ ≥ x ÷ = 
+ < > - – _ 
/ “ ” , . : ; ! ? 
• ( ) [ ] { }

Font Styles + Basic Character Set + Numeral Sets + Punctuation and Symbols

Typeface Collection.

Info:
Telegraf combines 
the forms of mid-
century grotesques 
with rigid angles.
As its weight 
increases, Telegraf’s 
counters become 
more rectangular, 
to help with on-
screen viewing at 
small sizes, and to 
increase impact at 
large sizes.

Telegraf Regular is 
our logo font.

Style:
 — Geometric
 — Bold
 — Digital
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*To be used for body copy.

Typeface Collection.

Font Styles + Basic Character Set + Numeral Sets + Punctuation and Symbols

Acumin Pro
Light
Italic
Regular
Italic
Medium
Italic
Semibold
Italic
Bold
Italic

Aa Bb Cc 
Dd Ee Ff Gg 
Hh Ii Jj Kk Ll 
Mm Nn Oo 
Pp Qq Rr 
Ss Tt Uu Vv 
Ww Xx Yy 
Zz

0 1 2 3 4 5 6 
7 8 9

@ % ® © ¥ £ 
$ # ¶ ^ & * 
~ ∞ … « ≤ 
≥ x ÷ = + < 
> - – _ / “ ” , 
. : ; ! ? • ( ) [ 
] { }

Info:
Acumin is a 
versatile sans-
serif typeface 
family, intended 
for a balanced 
and rational 
quality. Solidly 
neo-grotesque, it 
performs beautifully 
at display sizes but 
also maintains an 
exceptional degree 
of sensitivity for text 
sizes.

Style:
 — Subtle humanity
 — Subtle warmth
 — Structured
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*To be used for statistics and alert content.

Typeface Collection.

Font Styles + Basic Character Set + Numeral Sets + Punctuation and Symbols

Roboto Mono
Thin
Light
Regular
Medium

Aa Bb Cc 
Dd Ee Ff 
Gg Hh Ii 
Jj Kk Ll 
Mm Nn Oo 
Pp Qq Rr 
Ss Tt Uu 
Vv Ww Xx 
Yy Zz

0 1 2 3 4 
5 6 7 8 9

@ % ® © ¥ 
£ $ # ¶ ^ 
& * ~ ∞ … 
« ≤ ≥ x ÷ 
= + < > - 
– _ / “ ” 
, . : ; ! 
? • ( ) [ 
] { }

Info:
Roboto Mono is 
a monospaced 
member of the 
Roboto family. It 
makes an excellent 
programming font 
as its letterforms 
are easy to 
distinguish from 
one another. 

Style:
 — Clean
 — Sharp
 — Legible

Page 30



Page 31

Visual Identity Verbal Identity05 /06

Art 
Direction

These are some 
examples of how 
the identity is 
expressed across 
multiple mediums 
and applications.



Our stationary will 
explore the active 
application of our 
logo where blind 
emboss/deboss (no 
colour print) will 
give the effect of a 
3-dimensional logo.

The front is a white 
card stock and the 
back is the mint 
green from our 
palette. The copy is 
our dark green.front

front

reverse

reverse

Business Cards.
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Art Direction

3D Signage.
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Art Direction

Logo Embrace Mockup (Flat).

Resetting your 
relationship with time 
is just the beginning.
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Logo Embrace Mockup (Fluid).

Prosperity; 
made greater.
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Marketing We prefer to think 
of pitching as a 
conversation. An 
invaluable one 
worth having. 

Engineer Strategy. 
Design Outcomes. 
Extend Prosperity.



Marketing

About.

Who
As advisors in prosperity strategies and 
engineers of financial independence, we believe 
complacency is the enemy of success.

What
We deliver advice and strategic solutions to 
transition newfound and established wealth 
for bespoke private and business clientele. Our 
advisory services range across tax advisory and 
forensic analysis, litigation support, lending, and 
estate planning expertise. 

Why
Financial independence provides a legacy of 
untold freedoms. The truest value of prosperity 
comes from unencumbered growth in perpetuity.

How
Our deep experience affords us the ability to offer 
fixed fee engagements. We remove time barriers, 
engaging with clients on all questions and 
challenges to optimise financial opportunity.
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Marketing

Purpose.

To extend the growth and legacy of 
prosperity.
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Marketing

Mission.

To make our approach one of your 
greatest assets by delivering faultless 
advisory strategies.
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Marketing

Philosophy.

The biggest growing asset is mindset.

Fortune favours sharp intellect and 
strong will. Because when talent works 
smart and hard, anything is possible.

We believe great minds coming together 
is an assured path to shared prosperity.
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Marketing

Vision.

A legacy of financial independence.
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Marketing

Values.

Values reveal our 
character. They 
guide us when 
going about 
our work and 
interacting with 
stakeholders 
including our 
clients, our 
communities, and 
each other.

We give them 
depth and meaning 
through action. 

Growth

Ingenuity

Family

Trust

Excellence

Diligence

Expansion is a dedicated pursuit we undertake in all facets of life.

We find creative solutions to complex problems. It’s our IP.

We’re bonded by connection to our relations and a sense of empathy.

Our depth of experience provides certainty and assured outcomes.

Our service exceeds expectations to see trust is rewarded.

We put forth disciplined effort and application to uphold precise standards.
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We are not flashy or flamboyant.
We mix hard work with smart work.
We’re not here for a quick buck.
We are in it for the long haul.
We are not transactional.
We understand the value of relationships.
We’re not conceited or arrogant.
We know greatness and humility can co-exist.
We are neither vague nor confused.
We set expectations clearly.
We are not errantly flippant.
We pride ourselves on care and consideration.
And we know the best way to achieve greatness is with persistence and focus.
Prosperity doesn’t happen without purpose.
And ours is to extend yours.

Marketing

Brand Clarity.
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Marketing

Before and After.
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Marketing

Prosperity; made greater.
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www.louise.agency


